THE ZIMMERMAN GROUP

Senior Living and 55+ Communities

We have substantial experience working in the Senior Living
and 55+ marketplace.

We believe TZG's capabilities and experience would be an ideal fit for you.



THE GOODMAN GROUP

LEGENDS LAUNCH

Worked with original logo to build brand

and positioning.

Designed and produced introductory

brochure for LEGENDS.

Helped facilitate PR for launch event.
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THE GOODMAN GROUP

PUBLIC RELATIONS EVENTS

Issued Press Releases that gained
coverage for couples’ vow renewals at

Commons on Marice in Eagan, MN.

Issued Press Releases
for “Beauty Through
The Generations
Makeover,” which
was picked up

by KARE11 news.
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THE GOODMAN GROUP
THE PEAKS

Created a new design and
website template for
The Goodman Group

communities.

Implemented “The Peaks”
using this new template.




THE GOODMAN GROUP

TZG designed a 24’ x 4’ banner showing

the history of memory care. It was used
during an event at Terracina Grand in

Naples, Florida.




GRAND LIVING

TZG designed the GRAND LIVING logo
and the LUMINATIONS logo for the , >

f;\/
memory care area. We worked closely €N

with Dan Peterka to create an elegant G RAN D L IVI N G

and sophisticated look for their YOUR LIFE. UNIQUELY EMBRACED.

marketing materials.

i
GRAND LIVING

YOUR LIFE. UNIQUELY EMBRACED.
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GRAND LIVING
COMMUNITY FLOOR PLANS

We were provided with architect's DWG
files and, after converting to EPS files,
were able to hide construction
instructions and create a clean floor

plan.

Color coding and labeling of rooms and

common areas completed the floor

plans for use on community poster

boards and printed handouts.
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GRAND LIVING
OVERFLOW WORK

After Grand Living hired an

in-house graphic designer
we were able to help out
with overflow work

and keep Grand

Living's brand

consistent.

Well-Appointed Residences

As charming as a studio or as expansive as a two-
bedroom with a den and patio.

An Array Of Dining Options

Curated menus full of fresh, chef-prepared meals
in a collection of dining venues.

So Much To Enjoy

Enjoy world-class music and entertainment in our
Forum Theatre, or cocktails in the Legends Club or
take part in one of our signature programs.

Grand Spa And Fitness Center

Exercise and fitness studio with state-of-the-art
equipment, outdoor pool and whirlpool, full-service
salon, massage rooms, and offices for visiting
medical professionals.

A Community For You

First-class amenities including the Grand Library,
Grand Lounge, chapel and meditation center, gift
shop, billiards, pet grooming center and pet park,
fire pit, outdoor recreation areas, and chauffeured
luxury sedan. D
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ELDERCARE DENTAL

Created the logo, positioning, and
website for a dental service that brought
a full range of dental services to senior

communities.

© The Zimmerman Group



OPUS

THE SUMMIT
OF MENDOTA HEIGHTS (55+)

Created the website for The Summit of

Mendota Heights along with multiple

magazine ads and e-mail blasts.

© The Zimmerman Group
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PRESBYTERIAN

HOMES Building Community And City Government Support For Senior Housing

WAYZATA FOLKESTONE » An aging 1960s mall occupied almost 15 acres of prime downtown Wayzata real estate. It was
PROJECT referred to as the best development parcel in the Twin Cities.

» The site had been sold to two previous development groups who failed to gain approval for plans
that would be economically viable on the site.

» A strong local citizen's group, The Friends Of Wayzata, had formed with the intent of preventing the
development of any significant scale on the property.

» After two failed development plans, Presbyterian Homes bought the development site intending to
build a mixed development, with the majority being senior housing.

|
3 preshyterian
homes & services

© The Zimmerman Group
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PRESBYTERIAN
HOMES Gaining Approval

WAYZATA FOLKESTONE » Additionally, when the Presbyterian Homes purchase was announced, a large contingent in
PROJECT Wayzata made it clear they did not want a “nursing home” in the middle of downtown.

» Presbyterian Homes had also never developed a large mixed-use project and, for the first
time, hired an outside firm, TZG, to brand and gain approval for the project.

» At the very beginning of the project, two of the five city council members came out in favor of
the project, and two came out against it.

» And so began the
NEW

2-1/2 year's quest LAKE STREET

for the third city & SUPERIOR

BOULEVARD
DISTRICT

Ilustration shows the footprint of

council vote.

proposed new Bay Center buildings along
the east side of Superior Boulevard.

www.wayzatabaydevco.com
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PRESBYTERIAN
HOMES

WAYZATA FOLKESTONE
PROJECT

© The Zimmerman Group

Branding

» Created branding and
positioning for each element
of the mixed-use project
(Presbyterian Homes first).

» Ensured each project
component was
individualized and also
consistent with the overall
project positioning and
branding.

13



PRESBYTERIAN
HOMES

WAYZATA FOLKESTONE
PROJECT

© The Zimmerman Group

Work Begins

» Developed multiple community groups to provide input
on the project and design elements, including
Mom's Group
Landscape Group
Chamber of Commerce

» Conducted frequent community meetings and “listening
sessions” to gain input and support.

» Used frequent press releases to keep the community
informed at each step of the process.

» Arranged frequent community Visits to
other Presbyterian Home communities.
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PRESBYTERIAN
HOMES

WAYZATA FOLKESTONE
PROJECT

© The Zimmerman Group

Components

Postcards

Flyers

NEW RETAIL ENVIRONMENT

Whyzata Bay
RE;‘MY

JOTTICHECRITSIPIATIS
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Newspaper Ads

Info Kiosk in the Mall
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PRESBYTERIAN

HOMES Keeping Community Involved

WAYZATA FOLKESTONE » Responsible for all mall advertising.

PROJECT » Created and managed numerous special
events to build traffic.

» Utilized mall events and mall space to
promote the new development.

We I co m e Summer Fun Starts At The Bay Center
New Merchants
« Anne & Friends Wayzata
i Vintage
ArtlStS Market SpeedboatgGallery
« Electric Bikes orens MAY SOTIH

- Gilded Gypsy

- Leather Gear & Apparel
« Recycled Retail

« Sisi-K

« The Golf Institute

iscover the international iconic
orks of art from Chris Craft,
itchburn, Dodge, Hacker Craft,
iva and more in their Wayzata

debut. These rare examples
of Mahogany Bay works of art,

pristinely preserved and restored
ir original splendor will
allow you to reconnect with the

. Zelaz

www.mahoganybay.net
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We would welcome the opportunity to discuss how

T/G could be a project or agency resource for you.

With our capabilities and experience, we can provide effective

and efficient solutions with quick turnaround.

Thanks for your consideration.

For more information contact

JIM ZIMMERMAN

612-86/-2552 / imz@thezimmermangroup.com

www.TheZimmermanGroup.com

Diamond Hill Suites, 4301 Highway 7, Suite 120, Minneapolis, MN 55416



mailto:jimz@thezimmermangroup.com
http://www.TheZimmermanGroup.com

